Millry Communication, Inc.
P.O. Box 45
30433 Highway 17
Millry, Alabama 36558
(251) 846-2911

EB 06-36
EB-06-TC-060

CERTIFICATION OF CPNI FILING FEBRUARY 6, 2006 |

February 6, 2006

VIA ELECTRONIC FILING

Marlene H. Dortch, Secretary
Office of the Secretary
Federal Communications Commission

445 12" Street S.W.
Washington, D.C. 20554

Dear Secretary Dortch:

In accordance with the Public Notice issued by the Enforcement Bureau on
January 30, 2006, as revised by Public Notice issued on February 2, 2006, please find
attached our company’s submission in response to the Enforcement Bureau’s request for
the most recent period citing the requirements of § 64.2009(¢) of the Commission’s

Rules.

Should you have any questions regarding this filing, please direct them to the
undersigned.

Sincerely,

‘ Millry Communication, Inc.

Bobby Willﬂims

Vice President

cc: Bryon McCoy via e-mail byron.mccoy@fcc.gov
Best Copy and Printing, Inc., via e-mail fcc@bcpiweb.com



CPNI Certification and Statement of Millry Communication, Inc.
EB-06-TC-060
EB Docket No. 06-36
February 3, 2006

TO: FEDERAL COMMUNICATIONS COMMISSION, ENFORCEMENT BUREAU

In response to the Commission’s Public Notice, DA 06-223 (released January 30, 2006), Bobby
Williams, Vice President of Millry Communication, Inc., states as follows:

1. I am an officer of Millry Communication, Inc. (“MC”) and this certificate is based on my
personal knowledge.

2. MC is an affiliate of Millry Telephone Company, Inc. (“MTC”), a small rural local
exchange carrier. MC provides communications related services to MTC customers, including long
distance service and broadband access. MC provides services to approximately 3,180 customers.
MC implemented the following measures to comply with the FCC rules contained in the subpart
addressing CPNI for 2005:

(a) MC implemented a system by which the status of a customer’s CPNI approval can be
clearly established on the computer screens of MC personnel or representatives prior to the use of
CPNIL

(b) MC has previously instructed its personnel and representatives as to when they are and
are not authorized to use CPNI, with compliance subject to the normal disciplinary process.

(c) MC did not use CNPI for sales and marketing campaigns in 2005, however, if MC uses
CPNI in the future for sales and marketing campaigns it will maintain a record, electronically or in
some other manner, of their own and their affiliates’ sales and marketing campaigns.

(d) CNPI was not disclosed to third parties in 2005, however, if it is disclosed to third parties
in the future MC will maintain a record of all instances where CPNI is disclosed or provided to third
parties in the future, or where third parties are allowed access to CPNI. Such record will include a
description of each campaign, the specific CPNI that was used in the campaign, and what products
and services were offered as a part of the campaign. This record shall be retained for a minimum of
one year.

(e) MC sales personnel are required to obtain supervisory approval of any proposed
outbound marketing campaign.

3. MC is unaware of any instances where its opt-out mechanisms did not work properly in
2005, however, it will provide written notice within five business days to the Commission of any
future instance where the opt-out mechanisms do not work properly, except when such incident is
isolated and an anomaly.

4. The aforementioned compliance mechanisms have been adopted in accordance with
procedures implemented by MC'’s affiliate, MTC.
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Bobby William
Vice President, Millry Communication, Inc.



